Business-School Partnership Programme

76

Students Visit Exxon Mobil
BAEZBRARZTFENT

hirty-eight students from MKMCF Ma Chan

Duen Hey Memorial College visited Exxon
Mobil's Tsing Yi Terminal on 17 March to gain a
better understanding of the energy sector. The stu-
dents were given an overview of the business and
terminal operations of Exxon Mobil Hong Kong as
well as a first-hand look at daily operations and ca-
reer opportunities at the terminal. They then
toured the terminal and its systems and facilities,
including a truck loading rack, LPG cylinder filling
shed, barge loading and outside tank area, to see
first-hand how the facility operates.
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NEC IT Solutions BXEREBER QT

Agroup of students from Munsang College visited
Citybus Depot, organized by NEC Hong Kong
Ltd, on 6 April. The students learned about NEC’s
company background and its Fleet Management So-
lution — Automatic “Bus Stop Announcement Sys-
tem,” designed by NEC for Citybus. Two NEC staff,
one from IT and another from HR, shared with stu-
dents their career paths and gave advice.
Commenting on the trip, students Cheng Ka Hei
Phoebe and Chui Chun Yee said they learned a lot
about the attributes that ICT companies look for in
employees. Whether to study computing in univer-
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sity is not the most important issue, as they under-
stood the importance of equipping themselves with
more workplace and communications skills to in-
crease employability.
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Learning Marketing Strategy from Philips Lighting
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Twenty students from Stewards Pooi Kei College
visited Philips Lighting Hong Kong Limited on
3 April, where they learned about Philips Lighting’s
innovative lighting technology as well as its prod-
ucts. The students were asked to try and develop
marketing campaigns for products, which they then
presented. The winning team won Disney lumi-
naires, one of the company’s products.

“Besides lighting technology, I learned about
business and marketing strategies on this visit. From
our group work designing a marketing campaign,
we realized the importance of reaching targeted cus-
tomers by using the appropriate media. To catch the
attention of teenagers and middle-class families,
new media channels, such as YouTube and Face-
book, are more effective than traditional advertise-
ments on television and newspapers,” said student
Zita Mak.
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Student Ambassadors Programme 24 K {5t &

Student ambassadors in the Business School Partnership
Programme gained practical etiquette insights as well as
dos and don'ts for job interviews from Chamber member
Bernice Lee, a certified etiquette consultant and interview
coach, in an exclusive workshop on 5 April. Lee held the
complimentary workshop, which concluded with mock
practice interviews, for the students to help prepare them

for future interviews.
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